
KGO TELEVISION, INC.
KGO-TV SAN FRANCISCO

CHILDREN'S TELEVISION ACT
COMMERCIAL LIMITS AND WEB SITE RULE COMPLIANCE CERTIFICATION

2ND QUARTER 2016  (April 1, 2016 through June 30, 2016)

  DATES  USUAL # OF VARIANCES IF
DAY OF WEEK (UNLESS WEEKLY PROGRAM COMMERCIAL ANY AND REASON 

CHANNEL PROGRAM NAME /START TIME AT SAME TIME) LENGTH MINUTES FOR VARIANCE
KGO-TV 7.1 NONE

KGO-TV 7.2 NONE

KGO-TV 7.3 NONE

Signature of Station Representative

David Salinger / V.P. Director of Programming - KGO-TV Inc.
Name/Position

July 9, 2016
Date

This certification is based on a review of the station's program logs.

IDururing the Second Quarter of 2016, April 1, 2016 through June 30, 2016, no programs broadcast by this station were produced primarily for an
audience of children 12 years of age and under, except as noted below.

This certifies that all of the programs listed below were formatted (at the times indicated) to allow for no more than 10.5 minutes of total
commercial time per clock hour on weekends and 12 minutes of total commercial time per clock hour on weekdays, or half that allotted time for
an isolated half hour of children’s programming. If a half-hour children’s program generally containing 5.5 commercial minutes was paired in a
clock hour with a non-children’s program, the number of commercial minutes in the children’s program would have been decreased to comply
with the commercial limits.

Also, all programs listed below complied with Sections 73.670(b), (c) and (d) of the rules of the Federal Communications Commission, 47 C.F.R.
section 73.670(b), (c) and (d). None of these programs, and no promotional or public service announcements within or adjacent to these
programs, contained any URLs, with the possible exception of (a) fictional URLs in programming, (b) URLs of commercial-free web sites that
satisfy 47 C.F.R. section 73.670(b), or (c) URLs, not under the control of the licensee, of non-profit or government entities within public service
announcements aired on behalf of those entities or media companies in partnership with those entities.


